
!"#$%!&%'(%
!"#$%&

!""#$%&$'(%")(*"+#,-%&$'()'.*/"(,'.'%,01(*.(21'(+#3")%&#"(

+#,(-%"4(#+(21'(5,#6'02.(0#")302')(74(89:;<(=#03.')(35#"(7#21(

!"!#$%&$'(!)(*!'&+%',-!'.)#*%/',-!$'0+-&10,2'%!/03+'#!/!&#4-'

0/'&'*0+5',)',-!'#!&*'.)#*%2'&'(04,6#!')7'*07!',-&,'0**6/,#&,!/',-!'

'"$*,#"-'"2(7'*"/()'.*/"')(+#,<(>#?(21*.(5*023,'(*.(0,'%2')(@(%")(

'$'"(21'(+#,-(?1*01(*2(2%A'.(@()'5'").(35#"(?1*01(%.5'02.(#+(21'(

-'21#)#B#/*0%B(2##B.'2(%,'('-5B#4')<(

Design Research
Inspiring Research with the 
Principles of  Design
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What We Do 
page 6  “Design research is a link to the real 

world, a picture of  life that illustrates 

the environment being designed for”

• Design research for Nokia. Video 
ethnography with consumers in London, 
followed up by workshops with client teams 
in Helsinki, Copenhagen and London.


